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Brand personality
Amid the devastating COVID-19 19 pandemic, brands opt to remain consistent and enhance the messaging matching with the moment. The delivery of the marketing message requires remaining true to the brand's personality while at the same time showing empathy and understanding of what is experienced by everybody. The nature of a brand varies within the same industry. For example, BMW's reflection on the cars remains exciting and consistent, where their creative dwells on performance and engineering. Mercedes, on the other hand, represents prestige, style, and luxury, and only a little bit of performance. Volvo seems to be competent and sincere, focusing on their concern and safety to the customer and the family. Jeep can be said to be rugged and, in most cases, shows their vehicles moving off the beaten path.
Brand personality enables one to energize the brand delivery assets through the ads, websites, and marketing collateral, which will enhance the provision of a powerful differentiator in categories that are highly customized. Remaining consistent for the brand and ensuring matching of the moment with the messaging provides parity points to the brand, which enables the brand to differentiate itself from the competitors, thus winning the market for it. For example, remaining consistent for the BMW automobiles will assist in having their vital difference points breakthrough. This way, the company will recover from the current economic disaster where consumers will be able to recall how the particular brand represented itself.
Keeping the brand relevant and consistent enhances the checking of the current marketing messaging for tone-deafness purposes. This includes pulling any communications that might violate the customer's trust or that do not fit the specific moment. For example, in Lexus's case, as the majority of the automobile companies continue to concentrate on the moment, selling the cars with no payments for three months, Lexus has a different approach to this and focuses on helping people while the rest takes care of itself. These strategies deliver a supportive and positive tone on the current world we are in while at the same time, having the brand of the company consistent. 
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